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Purpose: Illustrate the importance of tourism and the network industries that compose the tourist system.

EEE - B Ob]ectlves:develc?p undeljs.taljdlng of the el.ements and sectors; |c.lent|fy the operatlc?ns of the.lndustry; provide knowI‘edge
on sources of tourist; familiarize students with travel accommodations; learn the culinary services; process guest relations
and measure products and services. (CEFR: B1-pre intermediate level)

Units 1 - 5 Content: elements and sectors of the industry; operations of the industry; sources of tourist information; types
== of tourists and provisions and modes of travel accommodations.
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Overview: enables learners to develop language awareness, acquire specialized tourism terminology, build confidence in the

professional skills needed for the tourist industry, practice language skills in relistic case studies reflecting topical tourism

SRS DFIE  |Adult learners are highly recommended to take research interest pertaining tourism as a self-study activity.
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UpOIT successrur Cormprecorn Or uns Course studerits

should be able to:

- discuss the main areas of the industry
- categorize the types of tourists and their purpose

Induction: Date: April 14

Topic: 1st Semester curriculum layout, materials/devices, apps.
Discussion Board: Self-Intro., FAQs.

Individual Activities: explore the course,

1 GC Group Activities: task projects, blog, reflections (emails).
of travel
- analyses the functlo.ns.and commerce activities Appendix:
- ssess values and principles S (speak), R (read), V (vocabulary), L (listen), G (grammar), PS (Professional Skills),
- evaluate how affiliated services support one
another
Be able to: Unit 1:World Tourism / The U.S.A. Lessons 1-2 (Date Range: April 19 & 21)
2 - identify country/city names and locations L1: S-word order; R-match definitions; V1-pronunciation; L-pinpoint key information;
- vocally produce long range of numbers V2-match words/phrases.
- build up vocabulry and definitions L2: S-match words; gap information; G-present simple Qs; R-comprehension
Be able to: Unit 1:(PS) Checking/Confirming Details...(CS) Make the Right Booking
- clarify telephone conversations Lessons 3-4 (Date Range: 26 & 28)

3 - design and confirm customer vacation pacakge |L3: L-gap information/Qs & As; S-gap information; L-choose correct option/gap
information.

L4: R-short passages; L1-gap information; L2-choose correct option; V-unit key words.
Be able to: Unit 2:Jobs in Tourism / A Day in The Life
- understand working conditions/ salaries/ hotel Lessons 1-2 (Date Range: May 10 & 12)

4 jobs/ qualities and skills L1: R-article comprehension/gap information/match vocabulary; L-gap information.
L2: R-gap information/long passage comprehension; G-present simple and continuous;
gap information; S-Yes/No activity.

Be able to: Unit 2: (PS) Covering Letters / (CS) Choose the Right Person for The Job
- discuss employment opportunities Lessons 3-4  (Date Range: May 17 & 19)
> - understand the importance of covering letters L3: R1-choose best option; L-discussions; R2-gap information' S-job interview Qs.
- select the best candidate for the job of assistant. |L4: R-choose best option/gap information.
Ba able to: - evaluate self competence on units 1 Review and Consolidation: (pages 48-49) Date: 24 R -gap information, match the

6 covered. answers; V- match categories; G-spelling, present simple/continuous.

2 Unit 3: Visitor Centres Lessons 1-2  (Date Range:
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ISBN : 9781447923879
E584 /iRt : English for International Tourism Pre-Intermediate / Pearson
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